1 HayuHasa 6ubrninorexa

IR

i
927

BHTY

M. E. Macnoga, }1O. B. Macios

AHTJIMACKHHA SI3bIK
JUISI JEJIOBOM KOMMYHUKALIUA

THE LANGUAGE
OF MODERN BUSINESS

(C 2NMEKTPOHHBIM MMPUIOKECHUEM )

Lonyweno
Munucmepcmeom obpasoeanus Pecnybnuku benapyce
8 Kauecmeae yuedbHnozo nocobus 0 cmyoenmos
YupencoeHuu 8bicuezo 06pazoearnus N0 CNeYUwIbHOCmuy
«Cospemennvle UHOCMpaHHble A36IKU (O HANPABNEHUAM) »

HABYKOBAS BIBJIIATIKA

Besapyckara HaukdHajlbHara
TaXHIYHAra gH

IuB. Ne ngé,p,flT?aTzng o C@“lz |

- Jor" / 5"
"," [ ?
Munck -/

PHBII
2020




TABLE OF CONTENTS

HPEJHMCIIOBHE ..........ccooiiieiectt ettt ee e sr et ere et ere e e 3

PART Lottt e st st e e e b s v et e b e e be e e e raeas e betsenteentenn 5
Class 1.1. Catch Up on Business HiStOTy ......c..cocceevevreenenieniiininenincninienen, 5
Class 1.2. Put Your Shoulder to the Wheel .........ccccocovvinnininviiinieeeen, 13
Class 1.3. Building Business EMpires.......cc.cccoecovviiniiniiniinincincece, 19
Class 1.4. Where Do Household Names Come from? ..........cccoeeveeivecnnieennen. 27
Class 1.5. Self-Study Time: Company Names .........cccooceeerveencceniennueninennenennns 35
Class 1.6. Make Money While the Sun Shines...........c..ccoevveeevnciininiinnnnnn, 38
Class 1.7. Business Trends in the Modern World ............cocoeeveiieievincniennnnne. 44
Class 1.8. More on Business Trends..........ccccceveveeneenienienenninninieenee e 50
Class 1.9. Time to Succeed: Review Class.......cccoeverveeviievieinnieienieneene e 58

PART L ..ottt v ettt e s ae e v e e b e ere e b e e s e s seenreans 66
Class 2.1. Shall We Talk about Global Brands?............cccceoveveiniiiiiicneanenn 66
Class 2.2. You Can Go Global, TOO .......oooeiiviviiieiieeieeeeeeeeece e, 76
Class 2.3. The Secret of Brand Success.......ccccvveevviviniienincceniee e, 84
Class 2.4. We Are All Selling, Are We NOt? ......ooociiiiiiiiicniceeece e, 90
Class 2.5. Dealing with CuStOmers.........ccccceevevviiiiiiiiniiniieneee e 96
Class 2.6. Product Presentation SECIetS.........ccovvvvrieevienniceeiieeieeieceee e 106
Class 2.7. Effective Presentation TeChniques........c.ccoecvvveeeevicvreereeierienerennne 116
Class 2.8. Self-Study Time: Presentation SKillS.........cccoveerviininiininncnene. 123

328



Class 2.9. It Is Made in Belarus. S07.......cooviiviriiieiniiieecieenecreeeee e 126
Class 2.10. Popular Brands: Review Class.........cccoovvcivininiiiiinicincneenns 134

PART TIL ...ttt ettt et e e e st et ea 140
Class 3.1. Finding a Job with a Company ..........cc..coeceeviviniiiinicnicinccnnne. 140
Class 3.2. Get Ready for a Job Interview ..........ccocceeviiieiiiivininineenee, 146
Class 3.3. A Word About Corporate Life........ccoccoovrviiiviniiniinniicinne. 153
Class 3.4. Management Styles ........ccccovviviiviniiniiiiiniiine e, 162
Class 3.5. Have You Been to a Job Interview Yet7.......cocovvviniiniininenneee 171
Class 3.6. Self-Study Time: Get Your Papers Ready.........cccoccovcvvveevenrnennn 178
Class 3.7. A Successful Job INterview .........cceovvvueevierienenineciererenceen, 180
Class 3.8. Let’s Do Drama. Are You in?......c.coiiieinaiivenniieec e 187
Class 3.9. Getting a Job: Review Class ........coccevveiiicininccniineceeen, 192

PART IV ..ottt sttt ettt eae e 198
Class 4.1. The Origins of Management SCIENCE........cocvvvieeiiiieniiiecinnne 198
Class 4.2. Research, Find and Visualize! .......ccocccovirieiiiiiicciieeeie e, 204
Class 4.3. Modern Marketing COncepts .......ccevveereererrreeiirerenirienienvenneneennns 210
Class 4.4. Marketing Strate@ies .......c.ccceveereeriuieeiiinennieinie i 217
Class 4.5. Advertising, the Trade’s MotOr...........cccoviiiviiiii, 225
Class 4.6. On Advertising HiStory ........ccccccovvivvininiiniiniiciin 232
Class 4.7. Self-Study Time: Writing a Copy «....cooereiiiiiniccciiiiei i 240
Class 4.8. Online Shopping: For & Against........cccccoerviininiiniiniinncnncnn, 241
Class 4.9. Contemporary Marketing Trends: Review Class............cc.cooe 247

PART Voot et see st en e st sab sttt sans s 254
Class 5.1. Education as a Service (EaaS) ......cccoeeveiiiieeiniieniicinicnceneeenn 254
Class 5.2. The Marketing Mix of Language Teaching................co.cooi, 261
Class 5.3.

Language School as Business Enterprise..........ccccocoovveiiiinnins 267



Class 5.4. Which Language Schools t0 GO t0 .......c.cccovviviiiiniiiniiiiiiini, 273

Class 5.5. Self-Study Time: Developing Business Plans ..o, 279
Class 5.6. A Way to Succeed in Education Market...........ccooeinriiiinnne, 280
Class 5.7. Education Management..............cccceceeviinininniiniinn e, 287
Class 5.8. Product Quality Assessment: Overall Review..........c.cccoeveievinnnne. 291
SELECTED KEYS.......ooooiiiiineieseeientsesmseseseseessmsiassssssmssisssssns s 295
TAPESCRIPTS ...ttt et sr e sene et saeras s s eas e eaes 298
INDEX OF MOVIE EPISODES...........cooiitiiircctcviniininnee v 324
LITERATURE..........coviiiieeeet ettt sttt sae s snt st ss s 326

330



